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CFPB Issues Proposed Rule Defining
“Larger Participants” for Certain Consumer
Financial Markets
By Andrew M. Smith, Obrea O. Poindexter and Sean Ruff
Earlier today, the Consumer Financial Protection Bureau (“CFPB”) issued a proposed rule defining certain “larger
participants” in nonbank markets for consumer financial products or services. The proposed rule is the first in a series of
rulemakings defining larger participants in consumer financial markets. Specifically, the proposed rule only applies to debt
collector and consumer reporting agency markets. In selecting these two markets for its initial rulemaking, the CFPB
noted the considerable impact that debt collectors and consumer reporting agencies have on American consumers.
The proposed rule defines “larger participants” of the covered markets in terms of the annual receipts of the participant for
the covered activities. The CFPB’s cited rationale for this criterion is “because it approximates market participation in
these two markets.” The CFPB further noted that subsequent rulemakings covering additional markets may use different
criteria as appropriate for each market. With regard to debt collectors, a collector with annual receipts of more than $10
million would be subject to supervision. The CFPB estimated that this would subject approximately 175 firms, comprising
4% of debt collection firms and 63% of annual receipts, to CFPB supervision. The threshold triggering supervision for
consumer reporting agencies would be $7 million under the proposed rule. According to the CFPB, this would subject 30
consumer reporting agencies that receive approximately 94% of the annual receipts generated by consumer reporting to
CFPB supervision.
The comment period on the proposed rule will be open for 60 days from the date of publication of the proposed rule in the
Federal Register.
PRESS RELEASE
http://www.consumerfinance.gov/pressrelease/consumer-financial-protection-bureau-proposes-rule-to-supervise-largerparticipants-in-consumer-debt-collection-and-consumer-reporting-markets/

PROPOSED RULE
http://www.consumerfinance.gov/wp-content/uploads/2012/02/20120216_cfpb_larger-participants-NPRM-assubmitted.pdf
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About Morrison & Foerster:
We are Morrison & Foerster—a global firm of exceptional credentials in many areas. Our clients include some of the
largest financial institutions, investment banks, Fortune 100, technology and life science companies. We’ve been
included on The American Lawyer’s A-List for eight straight years, and Fortune named us one of the “100 Best
Companies to Work For.” Our lawyers are committed to achieving innovative and business-minded results for our clients,
while preserving the differences that make us stronger. This is MoFo. Visit us at www.mofo.com.
Because of the generality of this update, the information provided herein may not be applicable in all situations and should
not be acted upon without specific legal advice based on particular situations. Prior results do not guarantee a similar
outcome.
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