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Tom Ara 
Co-Chair, Entertainment Transactions Practice; 
Co-Chair, Entertainment Finance Practice

Katherine Imp 
Associate

Alexander Steinberg  
Of Counsel

DLA Piper

Ara, Imp and Steinberg have been 
executing cutting-edge deals at the 
increasingly lucrative nexus of enter-
tainment and tech. In 2021, the trio 
worked as a team advising TikTok 
on the launch of its first-ever NFT 
collection, while Ara and Steinberg 
repped South Korean VOD platform 
Coupang Play in its deal with the 
NFL to stream all the league’s games 
through 2023, as well as its pact to 
carry a live concert by Coldplay. Ara 
also led the cross-border legal team 
advising ZASH Global Media and 
Entertainment Corp. on its acquisi-
tion of social video platform Lomo-
tif,  Apple TV Plus in the expansion of 
its production footprint and Korean 
video game maker Smilegate Hold-
ings and esports company Vindex 
in their respective investment and 
expansion initiatives. 
Vast opportunities: “When we talk 
about the metaverse and Web3, I see 
that as nothing but green fields for 
entertainment lawyers because every-
thing in the metaverse somebody has 
to create,” says Ara.

The Wizards Behind 
the Mega Deals

1 2 4  ●  F O C U S  ●  D E A L M A K E R S  I M P A C T  R E P O R T

Greg Akselrud  
Partner, Chair of Internet, Digital Media & 
Entertainment Practice

Stubbs Alderton Markiles 

Akselrud counsels actors, directors, 
producers, influencers, athletes, musi-
cians and production companies on 
corporate deals ranging from stock 
buys to new technology launches. 
Recent matters he worked on include 
repping a pair of marketing agencies 
— Michael B. Jordan’s Obsidianworks 
and Endeavor’s 160over90  — in a digital 
joint venture; GoDigital Media Group in 
its acquisition of royalty financing com-
pany Sound Royalties; and Funny or Die 
in the sale of its branded content studio 
to Roku, then the sale of the entire com-
pany to Henry R. Muñoz III. 
Fun deals: The attorney has been 
especially busy with brand deals for 
actors and influencers. “They’re really 
passionate about these brands, so it’s 
fun to represent them,” he says. 

Byron Allen 
Founder, Chairman, CEO

Allen Media Group/Entertainment Studios 

Allen’s Entertainment Studios 
launched three TV series in national 
broadcast syndication with the 
Weather Channel (“Highway Thru 
Hell,” “SOS: How to Survive” and “Top 
10”), while also debuting TheGrio.TV, 
a broadcast network and free digital 
streaming app that targets African 
American viewers. Additionally, the 
company’s recent launch of Pattrn 
marks the first 24/7 outlet devoted to 
climate change and environmental 
sustainability in the U.S. 
Acceleration: With digital content on 
the rise, the time is right for expansion, 
with Allen noting that his company is 
“working to achieve streaming strate-
gies much faster than the year before.” 

Lisa Alter 
Founding Partner

Alter Kendrick & Baron

From HYBE’s merger with Scooter 
Braun’s Ithaca Holdings to Reservoir 
Media Management’s acquisition of 
Tommy Boy Music, Alter made more 
than $1 billion worth of deals in just 
18 months. When Alter represented 
Influence Media in acquiring Julia 
Michaels’ catalog, the artist, manager 
and attorneys were all women.
Landslide: Representing Primary 
Wave in acquiring a stake in Stevie 
Nicks’ catalog was a recent high-
light. “This deal was particularly 
noteworthy not only because it has 
become emblematic of the new wave 
of acquisitions of the rights of legacy 
artists … but also because of the per-
sonal resonance I have for the music 
of Stevie Nicks and the legendary 
Fleetwood Mac.” 

Profiles by Peter Caranicas, Nick Clement, Matt Donnelly, Paula Hendrickson, Karen Idelson, Cynthia Littleton,  

Todd Longwell and Robert Marich

In the past year, these experts have navigated showbiz’s mergers, acquisitions and sales
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This trio helped engineer the 
recent proposed acquisition  
of Peter Jackson’s Weta Digital 
visual effects powerhouse by 
Unity, a leading platform for 
creating and operating inter-
active realtime 3D content. 
The transaction, seen as a 
major move in the burgeoning 
area of virtual production, 
would transfer to Unity Weta’s 
talent pool of 275 engineers, 
dozens of cutting-edge digital 
tools and a library of digital 
assets. Per the agreement, 
Unity will pay $1.625 billion 
for the package. Merchant 
bank the Raine Group served 
as exclusive financial adviser 
to Weta Digital. 
Eye-popping visuals: “This was 
a special deal to work on,” says 
McCrath. “The transaction 
paves the way for Unity to in-
tegrate Weta Digital tools onto 
their platform so that more 
creators have access to Weta’s 
industry-defining technology 
and can leverage these tools to 
create stunning new content.”
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Matthew Loeb 
Intl. President

Mike Miller 
Member, Executive Board

IATSE

Carol Lombardini 
President, AMPTP

Peter Rice 
Chairman, Disney General Entertainment 
Content

Ken Ziffren 
Partner, Ziffren Brittenham

With his unit on track to produce an 
unprecedented volume of TV content 
in the coming years, Rice knew that 
contract negotiations between IATSE 
and the Alliance of Motion Picture and 
Television Producers were not going 
well. He also knew that no one in top 
management at the conglomerates 
that make up the AMPTP was paying 
any attention. On the other side of the 
table, IATSE leaders Loeb and Miller 
knew the 2021 round of negotiations 
would be tough given the changes 
in the industry. For legal assistance, 
they reached out to  éminence grise of 
industry dealmakers Ziffren. As Rice 
began to engage with AMPTP presi-
dent Lombardini on IATSE, Ziffren 
was a welcome liaison who helped 
the sides communicate effectively and 
focus on key pressure points. 
Eyes on the prize: Even as the public 
rhetoric began to heat up and a strike 
deadline loomed, the core group 
never lost confidence that an agree-
ment was in reach. The work that 
kept Hollywood from going on strike 
was achieved with a series of phone 
calls that moved the sides ever closer  
to compromise.  

  

Burke Magnus 
President, Programming &  
Original Content

ESPN

Magnus closed an impressive number 
of rights deals over the past 12 months, 
including a 10-year agreement with 
the Southeastern Conference for foot-
ball and men’s basketball for ESPN and 
ABC, a 12-year agreement to continue 
ESPN’s exclusive coverage of Wimble-
don from 2024 through 2035, an exten-
sion of ESPN’s deal with Major League 
Baseball, plus a long-term pact with 
the NFL that put ESPN/ABC back in 
the rotation of networks that carry 
the Super Bowl and extended ESPN’s 
deal to carry “Monday Night Football” 
through 2033. 
Efficiency: “We renewed ‘Monday 
Night Football’ during COVID with a 
grand total of one in-person meet-
ing, which was astounding when you 
consider how complicated that deal 
is,” he says.

  

Jeff Marell 
Partner; Global Co-Head of Mergers & 
Acquisitions 

Paul, Weiss

New York-based Marell is lead counsel 
to Metro-Goldwyn-Mayer in its $8.45 
billion pending sale to Amazon. He 
advised music company Reservoir 
Holdings and bowling centers opera-
tor Bowlero becoming publicly traded 
through mergers. Marell also repped 
Hemisphere Media in acquiring the 
remaining 75% stake in its Pantaya 
venture for $124 million. 
It’s an M&A world: Regarding the cur-
rent mergers & acquisitions boom, he 
sees “continued strong activity into 
2022.” The driving forces are easy 
credit, the streaming revolution, 
the overall post-COVID economic 
rebound and strong balance sheets 
of strategic buyers. 

  

Kevin Masuda, Ben Ross 
Partners; Co-Chairs, Media, Entertainment & 
Technology Practice

Gibson, Dunn & Crutcher 

This deal-sealing duo complement 
each other well and collaborate in 
planning the strategic direction of 
the media, entertainment & tech-
nology practice group. While Ross 
worked on high-profile deals for 
Universal Pictures and WndrCo and 
helped Screenshop acquire Snapchat, 
Masuda repped Square in its $297 mil-
lion acquisition of a majority stake in 
Jay-Z’s Tidal platform and advised 
the sale of LeBron James and Arnold 
Schwarzenegger’s Ladder to technol-
ogy fitness platform Openfit. 
Big deal for deals:  On representing 
Blackstone and Kevin Mayer and 
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Tom Ara 
Co-Chair, Entertainment Transactions Practice; 
Co-Chair, Entertainment Finance Practice

Katherine Imp 
Associate

Alexander Steinberg  
Of Counsel

DLA Piper

Ara, Imp and Steinberg have been 
executing cutting-edge deals at the 
increasingly lucrative nexus of enter-
tainment and tech. In 2021, the trio 
worked as a team advising TikTok 
on the launch of its first-ever NFT 
collection, while Ara and Steinberg 
repped South Korean VOD platform 
Coupang Play in its deal with the 
NFL to stream all the league’s games 
through 2023, as well as its pact to 
carry a live concert by Coldplay. Ara 
also led the cross-border legal team 
advising ZASH Global Media and 
Entertainment Corp. on its acquisi-
tion of social video platform Lomo-
tif,  Apple TV Plus in the expansion of 
its production footprint and Korean 
video game maker Smilegate Hold-
ings and esports company Vindex 
in their respective investment and 
expansion initiatives. 
Vast opportunities: “When we talk 
about the metaverse and Web3, I see 
that as nothing but green fields for 
entertainment lawyers because every-
thing in the metaverse somebody has 
to create,” says Ara.
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Greg Akselrud  
Partner, Chair of Internet, Digital Media & 
Entertainment Practice

Stubbs Alderton Markiles 

Akselrud counsels actors, directors, 
producers, influencers, athletes, musi-
cians and production companies on 
corporate deals ranging from stock 
buys to new technology launches. 
Recent matters he worked on include 
repping a pair of marketing agencies 
— Michael B. Jordan’s Obsidianworks 
and Endeavor’s 160over90  — in a digital 
joint venture; GoDigital Media Group in 
its acquisition of royalty financing com-
pany Sound Royalties; and Funny or Die 
in the sale of its branded content studio 
to Roku, then the sale of the entire com-
pany to Henry R. Muñoz III. 
Fun deals: The attorney has been 
especially busy with brand deals for 
actors and influencers. “They’re really 
passionate about these brands, so it’s 
fun to represent them,” he says. 

Byron Allen 
Founder, Chairman, CEO

Allen Media Group/Entertainment Studios 

Allen’s Entertainment Studios 
launched three TV series in national 
broadcast syndication with the 
Weather Channel (“Highway Thru 
Hell,” “SOS: How to Survive” and “Top 
10”), while also debuting TheGrio.TV, 
a broadcast network and free digital 
streaming app that targets African 
American viewers. Additionally, the 
company’s recent launch of Pattrn 
marks the first 24/7 outlet devoted to 
climate change and environmental 
sustainability in the U.S. 
Acceleration: With digital content on 
the rise, the time is right for expansion, 
with Allen noting that his company is 
“working to achieve streaming strate-
gies much faster than the year before.” 

Lisa Alter 
Founding Partner

Alter Kendrick & Baron

From HYBE’s merger with Scooter 
Braun’s Ithaca Holdings to Reservoir 
Media Management’s acquisition of 
Tommy Boy Music, Alter made more 
than $1 billion worth of deals in just 
18 months. When Alter represented 
Influence Media in acquiring Julia 
Michaels’ catalog, the artist, manager 
and attorneys were all women.
Landslide: Representing Primary 
Wave in acquiring a stake in Stevie 
Nicks’ catalog was a recent high-
light. “This deal was particularly 
noteworthy not only because it has 
become emblematic of the new wave 
of acquisitions of the rights of legacy 
artists … but also because of the per-
sonal resonance I have for the music 
of Stevie Nicks and the legendary 
Fleetwood Mac.” 

Profiles by Peter Caranicas, Nick Clement, Matt Donnelly, Paula Hendrickson, Karen Idelson, Cynthia Littleton,  

Todd Longwell and Robert Marich

In the past year, these experts have navigated showbiz’s mergers, acquisitions and sales
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noteworthy not only because it has 
become emblematic of the new wave 
of acquisitions of the rights of legacy 
artists … but also because of the per-
sonal resonance I have for the music 
of Stevie Nicks and the legendary 
Fleetwood Mac.” 
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Tom Ara 
Co-Chair, Entertainment Transactions Practice; 
Co-Chair, Entertainment Finance Practice

Katherine Imp 
Associate

Alexander Steinberg  
Of Counsel

DLA Piper

Ara, Imp and Steinberg have been 
executing cutting-edge deals at the 
increasingly lucrative nexus of enter-
tainment and tech. In 2021, the trio 
worked as a team advising TikTok 
on the launch of its first-ever NFT 
collection, while Ara and Steinberg 
repped South Korean VOD platform 
Coupang Play in its deal with the 
NFL to stream all the league’s games 
through 2023, as well as its pact to 
carry a live concert by Coldplay. Ara 
also led the cross-border legal team 
advising ZASH Global Media and 
Entertainment Corp. on its acquisi-
tion of social video platform Lomo-
tif,  Apple TV Plus in the expansion of 
its production footprint and Korean 
video game maker Smilegate Hold-
ings and esports company Vindex 
in their respective investment and 
expansion initiatives. 
Vast opportunities: “When we talk 
about the metaverse and Web3, I see 
that as nothing but green fields for 
entertainment lawyers because every-
thing in the metaverse somebody has 
to create,” says Ara.
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Greg Akselrud  
Partner, Chair of Internet, Digital Media & 
Entertainment Practice

Stubbs Alderton Markiles 

Akselrud counsels actors, directors, 
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cians and production companies on 
corporate deals ranging from stock 
buys to new technology launches. 
Recent matters he worked on include 
repping a pair of marketing agencies 
— Michael B. Jordan’s Obsidianworks 
and Endeavor’s 160over90  — in a digital 
joint venture; GoDigital Media Group in 
its acquisition of royalty financing com-
pany Sound Royalties; and Funny or Die 
in the sale of its branded content studio 
to Roku, then the sale of the entire com-
pany to Henry R. Muñoz III. 
Fun deals: The attorney has been 
especially busy with brand deals for 
actors and influencers. “They’re really 
passionate about these brands, so it’s 
fun to represent them,” he says. 

Byron Allen 
Founder, Chairman, CEO

Allen Media Group/Entertainment Studios 

Allen’s Entertainment Studios 
launched three TV series in national 
broadcast syndication with the 
Weather Channel (“Highway Thru 
Hell,” “SOS: How to Survive” and “Top 
10”), while also debuting TheGrio.TV, 
a broadcast network and free digital 
streaming app that targets African 
American viewers. Additionally, the 
company’s recent launch of Pattrn 
marks the first 24/7 outlet devoted to 
climate change and environmental 
sustainability in the U.S. 
Acceleration: With digital content on 
the rise, the time is right for expansion, 
with Allen noting that his company is 
“working to achieve streaming strate-
gies much faster than the year before.” 
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Matthew Loeb 
Intl. President

Mike Miller 
Member, Executive Board

IATSE

Carol Lombardini 
President, AMPTP

Peter Rice 
Chairman, Disney General Entertainment 
Content

Ken Ziffren 
Partner, Ziffren Brittenham

With his unit on track to produce an 
unprecedented volume of TV content 
in the coming years, Rice knew that 
contract negotiations between IATSE 
and the Alliance of Motion Picture and 
Television Producers were not going 
well. He also knew that no one in top 
management at the conglomerates 
that make up the AMPTP was paying 
any attention. On the other side of the 
table, IATSE leaders Loeb and Miller 
knew the 2021 round of negotiations 
would be tough given the changes 
in the industry. For legal assistance, 
they reached out to  éminence grise of 
industry dealmakers Ziffren. As Rice 
began to engage with AMPTP presi-
dent Lombardini on IATSE, Ziffren 
was a welcome liaison who helped 
the sides communicate effectively and 
focus on key pressure points. 
Eyes on the prize: Even as the public 
rhetoric began to heat up and a strike 
deadline loomed, the core group 
never lost confidence that an agree-
ment was in reach. The work that 
kept Hollywood from going on strike 
was achieved with a series of phone 
calls that moved the sides ever closer  
to compromise.  

Burke Magnus 
President, Programming &  
Original Content

ESPN

Magnus closed an impressive number 
of rights deals over the past 12 months, 
including a 10-year agreement with 
the Southeastern Conference for foot-
ball and men’s basketball for ESPN and 
ABC, a 12-year agreement to continue 
ESPN’s exclusive coverage of Wimble-
don from 2024 through 2035, an exten-
sion of ESPN’s deal with Major League 
Baseball, plus a long-term pact with 
the NFL that put ESPN/ABC back in 
the rotation of networks that carry 
the Super Bowl and extended ESPN’s 
deal to carry “Monday Night Football” 
through 2033. 
Efficiency: “We renewed ‘Monday 
Night Football’ during COVID with a 
grand total of one in-person meet-
ing, which was astounding when you 
consider how complicated that deal 
is,” he says.

Jeff Marell 
Partner; Global Co-Head of Mergers & 
Acquisitions 

Paul, Weiss

New York-based Marell is lead counsel 
to Metro-Goldwyn-Mayer in its $8.45 
billion pending sale to Amazon. He 
advised music company Reservoir 
Holdings and bowling centers opera-
tor Bowlero becoming publicly traded 
through mergers. Marell also repped 
Hemisphere Media in acquiring the 
remaining 75% stake in its Pantaya 
venture for $124 million. 
It’s an M&A world: Regarding the cur-
rent mergers & acquisitions boom, he 
sees “continued strong activity into 
2022.” The driving forces are easy 
credit, the streaming revolution, 
the overall post-COVID economic 
rebound and strong balance sheets 
of strategic buyers. 

Kevin Masuda, Ben Ross 
Partners; Co-Chairs, Media, Entertainment & 
Technology Practice

Gibson, Dunn & Crutcher 

This deal-sealing duo complement 
each other well and collaborate in 
planning the strategic direction of 
the media, entertainment & tech-
nology practice group. While Ross 
worked on high-profile deals for 
Universal Pictures and WndrCo and 
helped Screenshop acquire Snapchat, 
Masuda repped Square in its $297 mil-
lion acquisition of a majority stake in 
Jay-Z’s Tidal platform and advised 
the sale of LeBron James and Arnold 
Schwarzenegger’s Ladder to technol-
ogy fitness platform Openfit. 
Big deal for deals:  On representing 
Blackstone and Kevin Mayer and 
Tom Staggs’ newly formed media 
company in acquiring Reese With-
erspoon’s Hello Sunshine, Ross says: 
“A challenge in these kinds of trans-
actions involves balancing the celeb-
rity’s continuing relationship with 
the company, including defining the 
included — and excluded — activities 
and services, and creating aligned 
interests and meaningful incentives, 
while protecting the celebrity’s brand, 
vision and independence.”

Eric McCrath 
M&A Partner; Co-Chair,  
Global Corporate Department

Tessa Schwartz 
Managing Partner

Justin Haan 
Corporate Partner

Morrison & Foerster

This trio helped engineer the recent 
proposed acquisition of Peter Jack-
son’s Weta Digital visual effects power-
house by Unity, a leading platform for 
creating and operating interactive real-
time 3D content. The transaction, seen 
as a major move in the burgeoning area 
of virtual production, would transfer 
to Unity Weta’s talent pool of 275 engi-
neers, dozens of cutting-edge digital 
tools and a library of digital assets. Per 
the agreement, Unity will pay $1.625 bil-
lion for the package. Merchant bank 
the Raine Group served as exclusive 
financial adviser to Weta Digital. 
Eye-popping visuals: “This was a spe-
cial deal to work on,” says McGrath. 
“The transaction paves the way 
for Unity to integrate Weta Digital 
tools onto their platform so that 
more creators have access to Weta’s 
industry-defining technology and 
can leverage these tools to create  
stunning new content.”
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ESPN’s Burke Magnus led negotiations for the 
sports cabler to carry Wimbledon coverage.
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